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SARA BAXTER 

Sara Baxter works on the difficult relationship between art and mass communication with an explicit 
reference to Pop Art. Much of her artistic production is linked to the image of consumer objects, 
transformed into artistic icons with a strong ironic and playful component. Among his most famous 
works, Baxter has made a three-dimensional review of the typical tomato sauce cans made famous 
by Andy Warhol, on which the artist has printed the logos of the classic superheroes, from Superman 
and Batman to Wonder Woman, or images of comic and cartoon characters. Her work aims at 
eliminating the differences between high culture and low culture along the typical Pop Art line, but 
also a playful review of the relationship between consumer object, popular culture and artistic object 
turned into a luxury fetish. In her most recent production, Sara Baxter has immortalised a series of 
objects and symbols of widespread consumerism, such as bottles of refreshing drinks or spirits, food 
containers, perfumes, labels of edible products, commercial logos and packaging. She then made 
them the protagonists of the paintings with a style that mixes pop style with the influence of the 
advertising illustration. Art, the English artist seems to tell us in her work, is a very serious game in 
which it is increasingly difficult for the art collector as well as for the consumer, to understand the 
real value of the work from the surplus value provided by the complex mechanism that regulates the 
art system, similar to what happens in the commercial system in which the value of the brand and the 
brand itself has replaced the real value of the object offered for sale in supermarkets. 

 
An artist of English origin, Sara Baxter has lived and worked in Milan for many years. After working 
as an artistic director for the fashion industry she has exhibited since 2005 in many collective and 
personal exhibitions. She was a finalist in important art awards such as the Combat Award. Among 
the exhibitions in which she participated we recall "Pop Up Revolution" in 2014. 

 


